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Foreword
I use the word innovation several times a day; 

not surprising for the head of a global research-

driven biopharmaceutical company whose success 

depends on pushing the boundaries of our scientifi c 

knowledge for the benefi t of patients. Our company 

is rooted in developing new ideas and ways of 

thinking, and innovation sits at the very heart of that. 

But like many words, innovation can mean different 

things to different people. By carrying out this survey 

we sought to shed some light on what innovation 

means to people around the world and whether they 

believe it is valuable to society as a whole.

Surveying a mixture of established markets and rising economic powers such as China 

and India, our report offers a fascinating perspective into what innovation means to people 

across the world, how they view innovation in their country compared with other nations, 

and which spheres of professional life are considered most creative. If public perceptions 

can refl ect the local climate, are some countries better than others at inspiring a supportive, 

creative environment for success? 

National differences strongly emerge from the research – whether competing opinions on 

what represents the greatest innovation of the past hundred years, or views on who will be 

the leading innovators in the future. 

But as a leader of a global business, I am convinced that it’s combining the best skills and 

talents from around the world that drives the greatest innovations – I see much stronger 

results coming from those countries and organisations that make strong connections 

across boundaries, and share the best ideas, breaking new ground along the way. 

Scientists and doctors across academia and business can toil for many years to identify 

incremental improvements in medical science, and given the complexity of the subject 

matter these are rarely celebrated outside the scientifi c community. So it’s encouraging 

to see in the survey that public perceptions of innovation and creativity are strongly 

associated with our fi elds of expertise, and not just with art, design and technology. After 

all, we have a common connection with people around the world through our universal 

interest in better health. 

I am committed to broadening our understanding of innovation and creativity, and ensuring 

it inspires our people and stimulates AstraZeneca’s efforts to benefi t society. I hope the 

survey offers some fresh perspectives on the value of innovation, and can challenge 

perceptions of how and where the best innovations are created. 

David Brennan

Chief Executive, AstraZeneca
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Introduction
The AstraZeneca Innovation Survey provides insights into the varying perceptions of 

innovation around the world. It examines views on the most innovative countries, industries, 

professions and companies, and on what people see as the greatest innovations of the 

past 100 years. In this report we outline the main fi ndings from the survey and highlight 

some of the key differences between countries, age and gender.

The survey took the form of opinion polling among people in Britain, Sweden, the US, India, 

China and Japan. Further material is available at www.astrazeneca.com/innovationsurvey.

Fast facts from the fi ndings

Today, the US and Japan are seen as the 

most innovative countries in the world... 

By 2020, there is an expectation that China 

will overtake them.

In Asia, the highest proportion of people 

feel that instant global communication is 

the greatest innovation of the past century... 

Respondents in the West are more likely to 

highlight the eradication or improvement of 

survival rates of serious diseases.

Science and computing are considered the most 

innovative areas of expertise around the world.
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National self-confi dence: 
where in the world is innovative?
The majority of participants feel that the US is the most supportive of innovation, 

followed by Japan. 

At present the US is seen as the most innovative country in the world by its own 

residents and people in China, India and Japan; whilst in Britain and Sweden, 

Japan is seen as most innovative.

Which do you currently consider to be the most innovative country in the world?

 Global average (all numbers are %)

30 25 14 5 4 3 3

US Japan China India Germany Sweden Britain
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American and Japanese dominance does not seem set to last however. A recurring 

theme throughout the fi ndings is the strong sense of optimism in, and self-confi dence 

demonstrated by the populations of China and India – a stark contrast to the views 

expressed by those in the West.

Most innovative country by respondents’ nationality

US Japan China

14 35 17 29 46 40 39 29 27 24 21 12 16 12 15 16 12 11

Britain

7 1 1 3 2 2

India Germany

2 1 3 16 1 8 3 3 3 5 7 4

Sweden

2 3 5 1 2 4

Views from the United States 

Americans are most likely to consider their own country as the most innovative in the world 

(35%), followed by Japan (29%). Three in ten American participants also feel that the US will be 

the most innovative country in 2020, while 15% opt for Japan. Americans also see their country 

as the most supportive of innovative people and companies (44%), though six in ten (60%) feel 

that the US ‘is not as innovative as it used to be’.

Science (62%) and engineering (60%) are the areas of expertise most associated with innovation; IT & Telecoms 

(68%) and pharmaceuticals (43%) are the industries seen as most innovative. Similarly, Americans consider 

scientists (70%) and engineers (59%) as particularly innovative professions. In terms of innovative companies, 

Apple (31%), Microsoft (22%) and Sony (10%) are perceived as the most innovative.

Americans consider computers (18%), electricity (18%) and the internet (17%) as the greatest innovations of the 

last 100 years, and say the internet (24%) and computers (18%) are the innovations that have had the greatest 

impact on them. In their eyes, instant global communication (33%) and the eradication of serious diseases (28%) 

are the greatest achievements of the last 100 years.

 Britain

 US

 Sweden

 India

 China

 Japan

Respondents’ nationality 

(all numbers are %)
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In your view, which country is most supportive of innovative people and innovative companies?

US

24 44 22 33 50 40

Japan

22 21 10 15 17 11

China

8 7 5 10 18 5

India

2  1  3  31 1 8

Sweden

4 5  9  1 2 6

Britain

9 1 1 3 3 2

Germany

5 3 4 3 4 4

 US  Sweden  India  China  JapanRespondents’ nationality (all numbers are %)  Britain
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 Global average (all numbers are %)

Views from India

Indian participants consider the US (29%) and Japan (24%) to be the most innovative countries 

in the world, with a substantial 16% selecting their own country. Almost six in ten believe their 

country will be the most innovative by 2020, although at the same time 49% say their country ‘is 

not as innovative as it used to be’. Three in ten think that India is the most supportive country of 

innovative people and companies, with a similar proportion citing the US (33%).

IT & telecoms and the media are seen as the most innovative industry sectors by people in India (66% and 45% 

respectively), followed by automotive, which is mentioned by just over two fi fths (42%). Scientists (58%) and 

engineers (54%) are seen as the most innovative professions. American-based companies such as Microsoft (31%), 

IBM (18%) and Apple (17%) are highlighted as the most innovative companies, but Indian businesses are also cited, 

including Tata (16%), Infosys (12%) and Reliance (12%).

From an Indian perspective, computers (23%), the internet (19%) and electricity (15%) are seen as the greatest 

innovations of the last 100 years, with the internet (21%) and computers (18%) having had the greatest impact. 

Consistent with this, instant global communication (42%) is seen as the greatest achievement of the last 100 years, 

followed by the eradication of and improvement in survival rates of serious diseases (16%).

Centres of innovation: a new reality? 
Across the six countries surveyed, the overall consensus is that China will be most 

innovative in ten years’ time.

People in both India and China strongly believe that their country will be the most 

innovative in 2020. This is most striking in India, where respondents have shown a 

remarkable self-confi dence for their innovative climate, both now and in the future.

Which will be the most innovative country in ten years from now, in 2020?

27 17 14 12 3 2 2

China India US Japan Germany Sweden Britain
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To what extent do you agree or disagree with the following statement: 

“As a country, we’re not as innovative as we used to be”

22%

10%

2%

12%

13%

4%

16%

15%

3%

20%

15%

14%

21%

15%

6%

10%

31%

13%

43%

32%

44%

29%

39%

24%

65%

60% 60%

53 2642 2040 -10

Net Agree

British SwedishJapanese IndianAmerican Chinese

Strongly agree 

Tend to agree

Tend to disagree 

Strongly disagree

Perhaps most tellingly, this idea that centres of greatest innovation are shifting from the 

Western world is reinforced by the majority of respondents in Britain, Japan and the US 

saying their countries are ‘not as innovative as they used to be’. Whereas views in China 

show a positive view of innovative developments in their own country.

The British view 

Almost two fi fths (39%) of British people consider Japan the most innovative country, with only 

7% opting for Britain. Looking to the future, three in ten British participants feel that China will be 

the most innovative country by 2020, while two thirds of British people (65%) feel Britain ‘is not 

as innovative as it used to be’. The US and Japan are seen as the most supportive countries of 

innovative people and companies (24% and 22% respectively), whereas just 9% selected Britain.

IT & telecoms and the pharmaceutical sector are seen as the most innovative industries (68% and 51% 

respectively), with scientists (72%) and engineers (59%) thought to belong to the most innovative professions. 

British people consider Apple (30%), Microsoft (24%) and Sony (11%) to be the most innovative companies.

The internet (16%) and antibiotics (16%) are seen as the greatest innovations of the last 100 years, followed by 

vaccines (14%); one quarter of British people (26%) consider the internet to be the innovation that has had the 

greatest impact on their life. In British people’s eyes, the greatest achievements of the last 100 years have been 

eradicating serious diseases (40%) and instant global communication (28%).

Respondents’ nationality
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Views on a century of innovative 
achievements 
A curious anomaly in views on the topic of important innovations from the past 100 

years is noticeable between those interviewed in Europe & North America, and those in 

Asia. A higher percentage of participants in India, Japan and China see instant global 

communication as the greatest achievement of the last 100 years. The reverse is true for 

the eradication of or improvement in survival rates of serious diseases, which people in US, 

Britain and Sweden are more likely to mention.

Which of the following achievements do you consider to be the greatest of the last 100 years 

or so?

Instant global communication

28 33 24 42 47 51 

Eradicating/improving survival rates of serious diseases

40 28 35 16 19 22

Putting a man on the moon

 10 12 9 14 18  5

The doubling in global average lifespan

9 12 16 8  7 6 

Opening up of schooling & higher 

education opportunities

4 4 4 11 3 3 

The slashing of journey times around 

the world

3  3 3 5 6 4 

The Swedish opinion

From a Swedish point of view, the most innovative countries in the world are Japan (27%) and 

the US (17%). Just 5% think that Sweden is the most innovative, a sentiment echoed by the 44% 

who feel Sweden ‘is not as innovative as it used to be’. One quarter (24%) feel that China will be 

the most innovative country in the world by 2020. The United States is seen as the country most 

supportive of innovative people and companies (22%), with only 9% selecting Sweden.

Like Britain and the US, IT & telecoms (59%) and pharmaceuticals (39%) are seen as the most innovative industries, 

with scientists (56%) and engineers (44%) being considered the most innovative professions. When electing the 

most innovative companies, Apple (19%), Microsoft (15%) and AstraZeneca (8%) are ranked top. 

Electricity (19%) and antibiotics (17%) are thought to be the greatest innovations of the last 100 years, followed by 

vaccines (12%) and computers (12%). The internet (19%) and computers (16%) are seen as the innovations that 

have had the greatest impact on the lives of Swedish people. They also see the eradication of serious diseases 

(35%) and instant global communication (24%) as the greatest achievements of the last 100 years.

 Britain

 US

 Sweden

 India

 China

 Japan

Respondents’ nationality 

(all numbers are %)
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When thinking about specifi c innovations, the internet, computers and electricity are 

generally seen as the greatest of the last 100 years. There are, however, differences in 

emphasis, with those in China and Japan more likely to mention the internet, whereas 

those in India and Japan are more likely to mention computers. 

This was also where we saw one of the few differences between age groups; in Britain, 

Sweden & India, a larger proportion of participants aged 45 and over cited antibiotics 

compared with younger age groups.

Generally speaking, which of the following innovations do you consider to be the greatest of 

the last 100 years or so?

The Internet Computers Electricity

16 17 10 19 33 27 13 18 12 23 16 27 13 18 19 15 18 7

Vaccines Antibiotics Clean drinking water

14 14 12 8 8 6 16 10 17 5 8 6 9 4 6 4 1 1

Television Contraceptive pill

2 2 1 5 2 3 2 2 1 4 2 -

Telephone Automobile/motor car Aeroplane

1 2 4 9 3 3 3 4 2 4 3 5 4 3 2 3 5 4

 US  Sweden  India  China  JapanRespondents’ nationality (all numbers are %)  Britain

*

‘*’ indicates a percentage of less than 0.5 but greater than zero
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 US  Sweden  India  China  JapanRespondents’ nationality (all numbers are %)  Britain

Reinforcing the East/West split between technology and medical progress, the proportion 

who feel that vaccines or antibiotics are the greatest innovation is signifi cantly lower in 

China, India and Japan than in Britain, the US and Sweden.

The difference in views on medical innovations and information technology does appear 

somewhat counter-intuitive given India and China’s status as emerging markets. It is 

arguable that in the case of India and China, the increase in prosperity among the urban 

middle-class will have infl uenced the increase in the use of the internet and personal 

computers... or perhaps the technology has been one of the driving forces behind this 

improving wealth, which might help to explain the value placed upon it.

The internet

26 24 19 21 42 43

Television

4 4 4 8 8 3

Telephone

2 2 4 13 5 4

Clean drinking water

7 3 7 7 2 1 4 7 2 3 3 4

Automobile/motor car

Contraceptive pill

2 2 1 2 1 1

Aeroplane

2 2 * 2 1 *

Vaccines

7 8 6 8 4 3

8 28 7 10 17 17

Electricity

Antibiotics

10 6 7 5 3 2

Computers

16 18 16 18 19 21

Which of the following innovations do you feel has had the greatest impact on you and your family?
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 US  Sweden  India  China  JapanRespondents’ nationality (all numbers are %)  Britain

Innovative industries, 
sectors and professions
When asked about perceptions of innovation in relation to different areas of expertise, 

science and computing ranked top in almost all the countries covered, with engineering 

also viewed as particularly innovative by those in the US and Britain.

Which of the following areas of expertise do you most associate with ‘innovation’

Medicine

43 47 30 24 32 37

Art

19 25 15 25 39 13

Finance

4 10 5 23 15 8

Engineering

62 60 49 42 34 47

Design

55 46 42 31 57 20

Science Computing

64 62 50 39 57 55 48 53 46 53 53 54

Chinese opinions 

Participants in China feel the US is currently the most innovative country in the world (46%), 

followed by Japan (21%), with just over a tenth believing it to be China. 50% believe the US is 

the most supportive country of innovative people and companies, followed some way behind by 

China (18%) and Japan (17%). Looking to the future, almost six in ten think that China will be the 

most innovative country by 2020. This sentiment is also refl ected in the sizeable proportion (44%) 

of Chinese people who disagree with the statement that China ‘is not as innovative as it used 

to be’.

IT & telecoms and aerospace are seen as particularly innovative industries (73% and 58% respectively); a third view 

the pharmaceutical industry as particularly innovative. Two somewhat different professions – scientists and fashion 

designers – are considered to be the most innovative (71% and 68% respectively). Microsoft (34%) and Apple 

(20%) are seen as the most innovative companies, but Chinese companies are also mentioned, including Lenovo 

(10%) and Haier (9%).

The internet (33%), electricity (18%) and computers (16%) are felt to be the greatest innovations of the last 100 

years, with Chinese people claiming the internet (42%) and computers (19%) are the innovations that have had the 

greatest impact on their lives. Instant global communication (47%) is seen as the greatest achievement of the last 

100 years, followed by the eradication of or improvement in survival rates of serious diseases (19%).
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 US  Sweden  India  China  JapanRespondents’ nationality (all numbers are %)  Britain

Which of the following industries and sectors do you consider to be particularly innovative?

IT & Telecoms

68 68 59 66 73 54

Automotive

35 34 24 42 43 31

Pharmaceutical

51 43 39 35 34 29

Aerospace

43 35 9 29 58 24

Media

24 28 20 45 31 10

Energy

20 25 21 29 29 23

Construction

18 14 7 31 27 6

Universities

18 17 18 30 25 7

Agriculture

8 16 4 31 23 9

Financial Services

4 9 5 31 17 5

From an industry sector perspective, IT & telecoms is viewed as the most innovative, 

closely followed by pharmaceuticals. Views are broadly consistent across the different 

markets, although a notable fi nding from China is their inclination to consider aerospace as 

a more innovative industry than other countries.

Japanese perspectives 

Japanese people view the US as the most innovative country in the world (40%), but believe 

China will overtake by 2020 (21% mention China; 17% mention India or the US). In terms of self-

confi dence in innovation, the Japanese respondents have a relatively poor perception of their 

own country with just 12% viewing it as the most innovative, and only 11% predicting it will be 

by 2020. Echoing this trend, six in ten Japanese participants feel that Japan is not as innovative 

as it once was.

Science (55%) and computing (54%) are seen as the most innovative areas of expertise, followed by engineering 

(47%) and medicine (37%), while IT & telecoms is seen as an innovative industry by more than half of Japanese 

people (54%). Six in ten people see scientists as being particularly innovative. Engineers (29%) and medical doctors 

(19%) are also viewed as innovative but are mentioned by a smaller proportion of people. When asked about 

innovative companies, Japanese people generally mention consumer electronics and software companies. The 

highest proportion consider Apple (32%) as the most innovative company in the world, followed by Google (16%) 

and Microsoft (15%). Japanese fi rms considered to be the world’s most innovative include Toyota (11%) and Sony 

(7%).

The internet and computers are felt to be the greatest innovations of the last 100 years, both cited by 27%. These 

are also the innovations considered to have had the greatest impact on their lives, with 43% selecting the internet, 

and 21% opting for computers. 51% of Japanese participants consider instant global communication to be the 

greatest achievement of the last 100 years, with a fi fth (22%) choosing the eradication of or improvement in survival 

rates of serious diseases.
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 US  Sweden  India  China  JapanRespondents’ nationality (all numbers are %)  Britain

Echoing these fi ndings, scientists are seen to belong to the most innovative profession, 

followed by engineers. Of all the countries, only China considers those who work in 

‘creative industries’ to rank alongside scientists and engineers in terms of innovation. 

A considerably higher proportion of participants in China consider fashion designers and 

artists to be particularly innovative.

The views of men and women seemed broadly consistent in the survey fi ndings. Opinions 

on engineering, however, were one of the few differences with men in Britain, Sweden, India 

and China being more likely than women to see engineering as an innovative profession. 

Scientist

72 70 56 58 71 60

Fashion Designer

26 27 27 46 68 11

Engineer

59 59 44 54 47 29

Artist

20 25 20 36 49 15

Musician

16 23 15 37 27 5

Advertising Executive

13 17 16 39 36 2

Medical Doctor

19 28 11 28 21 19

Mathematician

14 17 10 23 17 9

Teacher

8 18 6 26 11 1

Lawyer

3 4 2 12 4 1

Aeroplane Pilot

6 5 1 13 9 2

Police Offi cer

1 4 1 12 2 1

Which of the following professions do you consider to be particularly innovative?
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About AstraZeneca

AstraZeneca is a global, innovation-driven biopharmaceutical business with a primary 

focus on the discovery, development and commercialisation of prescription medicines. 

It is a leader in gastrointestinal, cardiovascular, neuroscience, respiratory and infl ammation, 

oncology and infectious disease medicines. 

www.astrazeneca.com/innovationsurvey 

About Brunswick Research

Brunswick Research is the opinion research practice of Brunswick Group, a global 

corporate communications consultancy. Brunswick Research specialises in exploring 

opinion leader and public attitudes towards companies and topical debates. The practice 

works with companies and organisations to translate research fi ndings into strategies 

and campaigns. 

Methodology

The AstraZeneca International Innovation Survey was conducted by Brunswick Research 

across six countries: Britain, the US, Sweden, Japan, India and China. A total of 1,000 

interviews were conducted in each country.

Respondents were recruited from an online market research panel, with interviews taking 

place between 6 and 20 August 2010.

Respondents in Britain, US, and Sweden were aged between 18 - 65 years and those in 

Japan, India and China were aged 18 - 50 years. Those in Japan, India and China were 

confi ned to the main urban centres.

Data was subsequently weighted by age, gender and region, according to offl ine 

nationally representative fi gures based on national census information. In addition, 

quotas were set on each of these criteria, as well as social grade in Britain and income 

in the US and Sweden.

All numbers shown are percentages. Where responses do not add up to 100% this may be 

due to multiple responses or computer rounding. Where a global average fi gure is shown, 

this represents a simple average of the results from each of the six countries surveyed.

About the survey
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